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Greetings,

The global mobilindustry has made phenomenal strides in the past 15 years yet best is still to come.
The mobile ecosystem has become much more dynamic, lightening fast packdreathtakingly
unpredictable.The evolution of mobile services is impacted by several keg$oof change. These

include technology innovation and diffusion, consumer behavior, globalization, and eatireg of
regulations to promote trade and commerce. This is leading to the emergence of new players and new
ecosystem dynamics, as well as the craatid open architectures.
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evolution in themobile industry, two things are certain.

First,over this decademobile will become so ingrained and embedded in our daily lives that, as Weiser
suggested, it will be indistinguishable from the mundane. Second, the very definition of a mobile device
and mobility will undergo a drastic transformation over the next decade. Instead of just mobile phones
having cellular radios and connectivity, there will be hundreds and thousands of different devices, each
a unique appliance, which will have wireless conivég to the network. There will be sensors in the
buildings we live in, the clothes we wear, the roadways we commute on, and the vehicles we drive in.
Almost everything of substance will have connectivity. With the evolution in networking technologies,
middleware architectures, and mobile devices, we are entering a new era of atwmaysaltime access
mobile experiencs

We are putting togethean exciting Executive Summitiobile Future Forwardo bringtogether

thought leaders who are some of the most influential minds in the mobile indasithare shaping the
ecosystem evolution. Tlseexperts and visionaries from around the globe will discuss the mobile
industry 5 years forward, envision what theer experience anthe use case scenarios look like, discuss
and debate the challenges and opportunities in the journey to that vision.

This paper describasriousthemesfor the conferenceahrough a series of picturabat try to capture
the essence, the complexity, the opportunity, and the debate within each afilceo trends. At the
Mobile Future Forward conferencd)dse will be the topic areas of our conversatigith some of the
best minds in the industry

We would love to kar your feedback on what matters to you the most and your suggestions on how we
can make the program betteWe look forward to seeing you at the event.

Thanks

Chetan Sharma
Chief Curator Mobile Future Forward


http://www.ubiq.com/hypertext/weiser/SciAmDraft3.html
http://www.mobilefutureforward.com/
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The Last 10 years
Global Mobile Industry: The Last Decade
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The Next 10 years: Trends that matter

1. Mobile ecosystem is getting complex
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2. Network evolution:
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3. New sources of revenuemobile advertising, commerce,and services

Global Advertising Spend Share Reallocation
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4. Evolution ofcontent, media, entertainment, andcommerce

% Source: Microsoft HomePerceptive Pixel, Intel
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